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OUR COMPANY

As a leader in specialty coffee, coffee makers, teas, and other beverages, Keurig
Green Mountain, Inc. (Keurig) is recognized for our award-winning beverages,
innovative brewing technology, and socially responsible business practices. Our
company has inspired consumer passion for our products by revolutionizing
beverage preparation at home and in the workplace. We support local and
global communities by investing in sustainably-grown coffee and by our active
involvement in a variety of social and environmental projects. By helping
consumers drink for themselves, we believe we can brew a better world.

OUR MISSION

A Keurig® brewer on every counter and a beverage for every occasion.

OUR PURPOSE

We create the ultimate beverage experience in every life we touch from source to
cup - transforming the way the world understands business.

OUR VALUES

MARKETPLACE SUCCESS
> 30+ billion packs sold

> 45+ million Keurig® brewers sold
> Top four coffeemakers by dollar value*
> 60 brands and 400 beverage varieties in the Keurig® system

SUSTAINABILITY

Resilient Supply Chain
> 64% of coffee purchases were traceable to source in fiscal 2014
> More than 380K individuals within our supply chain impacted
through Keurig Green Mountain-funded partner projects.

Sustainable Products
> 86% of waste diverted from landfills at our manufacturing sites
> In fiscal 2014 we announced our target for 100% of K-Cup®
packs to be recyclable by 2020.

Thriving People and Communities

We partner for mutual success.
> Our boundaryless approach to
collaboration creates benefits
for all.

We innovate with passion.

> With courage and curiosity, we are
shaping the future by redefining
the consumer experience.

WASHINGTON: Sumner

CALIFORNIA: Castroville

OUR NORTH
AMERICAN

We play to win.
> Our team sets ambitious goals
and meets each challenge with
unified purpose and character.
We brew a better world.

> We use the power of business to
make the world a better place.

GEORGIA: Douglasville

> 90% employee retention rate for fiscal 2014
> 51% of employees volunteered through one of our volunteerism
programs, resulting in over 57K volunteer hours

Water Stewardship
> In fiscal 2014, we invested more than $11 million in water
partnerships with leading nonprofit organizations that are
working in the U.S. and globally to promote water security.

TENNESSEE: Knoxville

QUEBEC: Montréal

VIRGINIA: Windsor

VERMONT: MASSACHUSETTS:
Waterbury Burlington

LOCATIONS i\( RESEARCH AND DEVELOPMENT FACILITIES

@ PRODUCTION AND DISTRIBUTION FACILITIES

*NPD Data All Channels as of September 2014




